Supercharge your
campaigh with
Reels ads

Reels is arich, growing, creative

fatig
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canvas where brands can turn
attention into action and where sale
creativity multiplies success. 3.24 \ 3 haul
billion people use at least one Meta £
technology each day,’ and we’re seeing |
sustained growth in Reels and video A
overall. Video now represents more Ir Vg
than 60% of time on Facebook and
Instagram?, and approximately 50% of
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time spent on Instagram is on Reels.>

Reels turn attention into action

Reels ignite connection Reels supercharge results across the funnel
Reels are built on top of your existing social graph, Direct response

meaning your friends and family are already here. e Adding the Instagram Reels placement to
People reshare reels over 3.5 billion times per business-as-usual (BAU) direct response

day.* campaigns drove more incremental value than

Reels spark action BAU campaigns alone and significantly

increased the likelihood of page visits (97%), add
8 5 o/ to cart (97%) and purchases (90%).’

O e Adding the Facebook Reels placement to BAU
campaigns drove 3% more incremental purchases

per dollar spent than BAU campaigns alone in a
large-scale study measuring incremental effects.®

79%
o e Campaigns using Reels ads resulted in a 14%

of people surveyed have purchased a higher average brand lift and 24% higher median
product or service after watching reels.® brand lift than BAU campaigns.®

of people surveyed have followed a
business after watching reels.®

Source: 1,2,3: Meta Q1 2024 earnings call. Apr 2024. 4. Meta Q4 2023 earnings call. Feb 2024. 5. Meta-commissioned research with GWI, 2023. Base: 6,758 heavy short-form video consumers (1,178 in Brazil, 1,110 in Germany, 1,178 in
India, 557 in Japan, 515 in South Korea, 1,113 in UK, 1,107 in US) aged 16-64 who are at least weekly Reels users. 6. Meta-commissioned research with GWI, 2023. Base: 6,758 heavy short-form video consumers (1,178 in Brazil, 1,110 in
Germany, 1,178 in India, 557 in Japan, 515 in South Korea, 1,113 in UK, 1,107 in US) aged 16-64 who are at least weekly Reels users.7. Page visits results are based on 12 lift studies, add to cart results are based on 13 lift studies and purchase
results are based on 11 lift studies. All studies were run from Jun 2022 to Dec 2022 by global advertisers from various verticals including ecommerce, CPG, retail and professional services. Business-as-usual campaigns means Facebook
Feed, Instagram Feed and Instagram Stories. 8. We conducted a 2-week long, large-scale study measuring incremental effects with 14k global advertisers across multiple verticals in Q3 2022. Results showed that adding ads that were
opt-in to Facebook Reels placement delivered 3% more incremental purchases per dollar spent compared to not opt-in to Facebook Reels placement. To minimize skew, we cap conversion counts at 5 for each user for any given ad
account in the test. The result is statistically significant at 90%.9.In a Meta-analysis of 63 brand lift studies across all regions, with a test design BAU (no Reels) vs BAU (no Reels) + Reels (at least 20% of cell investment) and ran between
02 Jan 2023 and 29 Feb 2024 for ad recall with 96% confidence.



Build reels. Build results.

When you build them the right way using the Reels creative essentials — vertical video (9:16) with
audio and key messages in the safe zone — they’re even more effective.

They drive better performance...

9:16 video ads with audio in the safe zone resulted in, on average, 34.5% lower cost per result (CPR)
than image ads'® and 15% lower CPR than non-9:16 video ads without audio on Reels."

...and see stronger delivery.

Campaigns that include ads with the Reels creative essentials get 101% (2X) higher
delivery to the Reels placement.’

° Build 9:16 video to make your Reels ads captivating

Reels is a full-screen immersive video format. To help your
creative feel at home here, consider leading with video and

resizing it to 9:16.

e Cropyourvideo adto 9:16 in Meta Ads Manager
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Build with audio to make your Reels ads entertaining

Audio - whether that’s music, voiceover or sound effects - is a
key driver of engagement and entertainment on Reels.

e Download free audio from the Sound Collection that you
can use in your creative. Sound Collection now features a
library of sounds created specifically for Reels. Simply search
for 'Reels Sound' in the search bar to discover audio for
different story types.

e Build in the safe zone so your message is clear I~ Q S ®

To ensure your messaging isn’t overlapped by the Reels user interface,
keep the bottom 35% of your ads free of key creative elements, text
and logos.

e Check that your key creative elements are in the safe zone with the
safe zone checker for Reels (PowerPoint, Photoshop, Keynote)

e Toggle on the safe zone guardrail in Meta Ads Manager to see how
your ad fits within the Reels safe zone

10. Statistical global Meta-analysis of 15 split tests of Reels-only campaigns where advertisers used a still image asset in one campaign and 9:16 video with sound on respecting safe zones in another campaign. Advertiser verticals
included ecommerce, retail and consumer packaged goods and included small and medium businesses. This approach outperformed with 99.9% confidence. 11. Statistical global Meta-analysis of 15 split tests of Reels-only campaigns
where advertisers used a business- as-usual video asset in one campaign and 9:16 video with sound on respecting safe zones asset in another campaign. Business as usual was defined as any video that was smaller than 9:16 and did not
include audio. Advertiser verticals included ecommerce, retail and consumer packaged goods and included small and medium businesses. This approach directionally outperformed, with 70% confidence. 12. Global trend across from
March 2024 to May 2024, based on a sample of 4M campaigns opted-in to Reels. Reels creative essentials being 9:16 video creative with audio.


https://www.facebook.com/business/help/268849943715692?id=603833089963720%E2%80%8B
https://www.facebook.com/sound
https://www.facebook.com/business/help/980593475366490?id=1240182842783684
https://www.facebook.com/gms_hub/share/safe-zone-checker-2023-08-24.pptx
https://www.facebook.com/gms_hub/share/safe-zone-checker-2023-08-24.psd
https://www.facebook.com/gms_hub/share/safe-zone-checker-2023-08-24.key
https://www.facebook.com/business/help/980593475366490?id=1240182842783684

Connect with a Meta Business Partner to efficiently create Reels ads

Meta Business Partners are companies Meta has vetted for their technical skills, services and unique
ability to help businesses grow.

From lightweight templates to full-scale production and working with creators, Meta Business Partners
offer end-to-end solutions for Reels ads on Facebook and Instagram, enabling you to create quality
campaigns at speed and scale.

In a recent study, we saw adding partner-enabled Reels creative (9:16 video with audio in the safe zone) to
a BAU campaign setup drove, on average, a 5% lower cost per result and an 11% higher conversion rate.’

@ Find the perfect partner for production, asset optimization and templates for Reels.

Partner with creators as your creative or production partner

Creators are fueling the Reels ecosystem, driving creativity, authenticity
and relatability and can help drive business outcomes from discovery
to purchase:

55% 55%

of people surveyed agree that of people surveyed agree they

creators on Reels help them are more likely to purchase an
discover new brands.™ item if it’s been promoted by
a creator on Reels."™

Tap into the potential of partnership ads to scale your
creator collaborations
Adding partnership ads on Reels to existing BAU campaigns led

to median 5% improvement in cost per result and 20% higher
conversion rate in comparison to BAU alone.'®
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Leverage the creator marketplace on Instagram to
discover and more easily connect and collaborate with
creators around partnership opportunities

The creator marketplace utilizes personalized, machine learning-driven
creator recommendations based on first-party data to help you identify
branded content reels for your brand that can be boosted into
high-performing campaigns.

@ Learn more about the creator marketplace on Instagram.

13. Results from the Meta-analysis of a series of 15 A/B tests across verticals and global regions (DE, ES, ID, UK and US); n = 15 studies conducted May 2022- Apr 2023. Test cell setup (Partner-enabled creative on Reels placement with at
least 30% campaign budget and business-as-usual non-9:16 creative across other placements). 14. Meta-commissioned research with GWI, 2023. Base: 6,758 heavy short-form video consumers (1,178 in Brazil, 1,110 in Germany, 1,178 in India,
557 in Japan, 515 in South Korea, 1,113 in UK, 1,107 in US) aged 16-64 who are at least weekly Reels users. 15. Meta-commissioned research with GWI, 2023. Base: 6,758 heavy short-form video consumers (1,178 in Brazil, 1,110 in Germany, 1,178
in India, 557 in Japan, 515 in South Korea, 1,113 in UK, 1,107 in US) aged 16-64 who are at least weekly Reels users. 16. Statistical Meta-analysis of 12 lift studies that were run from Sep 2022 to Jun 2023 by global advertisers from various
verticals that only delivered to Reels.


https://www.facebook.com/business/partner-directory
https://business.instagram.com/blog/creatormarketplaceexpansion

Once you’ve mastered the creative essentials,
take your campaign to the next level by
exploring the language of Reels.
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There isn’t just one way to create reels.

Reels can be comedic, mesmerizing or
thought-provoking. They can surprise us, teach us
something we didn’t know or introduce us to a
brand or product we haven’t met yet. But they do
have one thing in common- and that’s a style of
communicating that’s a little bit different. A style
that’s entertaining, digestible and relatable all at
once. We call it the language of Reels.

Adding creative that is built for Reels
improves overall campaign performance.

Adding Reels ads that include the creative
essentials and at least one additional creative
element (human presence, text overlay, lo-fi
content, or a ‘hook’ in the first few seconds) to
business-as-usual campaigns led to a 16%
improvement in CPR, 13% higher ROAS, 29%
higher conversion rate and 11% higher reach across
Reels, Feed and Stories."”
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Make it entertaining

Great Reels ads provoke an emotional response
through a mix of music, visual effects and
storytelling. They can entertain us by sharing
something useful, by making us smile or by
satisfying our curiosity.

Make it relatable

Great Reels ads are relatable because they
tell stories we recognize, feature people who
feel like us and use a visual tone and set of
codes we know.

Make it digestible

Great Reels ads respect the limited time their
audiences have by being direct, immediate and
easy to understand. Focus on the pace of your
reels to ensure you’re capturing, maintaining and
rewarding attention.

17. Results are based on 10 lift studies that were run from April 2023 to May 2023 by global advertisers from various verticals including Ecommerce, CPG, Retail, and Tech. Results are in comparison to campaigns with only BAU creatives.
Creative essentials refers to 9:16 video with audio in the safe zone assets and an additional creative element refers to elements like human presence, text stickers, voice over, lo-fi content, or a ‘hook in the first few seconds.



Every connection is an opportunity.
It's Your World.
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